AHHOTAIUA K padoyel MporpaMmme IUCHHUILIHHBI

«COIIHEUI]:HOC H TEXHOJIOTHICCKOC TP ECANPUHUMATCILCTBO»

Hanpasiaenune noaroroBku: 38.03.02 MenemkmMeHT

HanpagienHocts (mpoduiib): MeHEKMEHT Op raHU3alun

KBaaundukanus BbINTY CKHHKA: OaKaiaBp

Henb ocBoeHUsi AUCHUIVIMHBI. sBIsieTCS (OPMHUpPOBAHHE y OOYyUYaIOMUXCS
KOMIUIEKCA TEOPETUYEeCKHX 3HAaHUM W TPaKTHUYECKMX HABBIKOB B cdepe
COIMAIBHOTO W TEXHOJIOTHYECKOIO IpEANPHUHUMATEIILCTBA W yIIP aBJICHUS
WHHOBAIIMOHHBIMU TP OCKTAMH.

Oobem aucnumauHbl: 10 3aueTHbIX equHUIL, Beero 360 yacos.

Cemectp: 5,6
KpaTkoe coepkaHue 0CHOBHBIX pa3/1eJI0B AUCIHIIIHHBI:

Ne ri/m (OcHOBHBIE Kpartkoe comepkanue pa3faenoB AUCITUTIITUHBI

pasen [pa3ienbl

a TV CITU TUTA HBI

1 Paznen 1.[Tema 1.1. BBenenue B MHHOBAIIMOHHOE Pa3BUTHE.
Brenenue B(Tema 1.2. 'ocynapcTBeHHass ”HHOBAIIMOHHAS TTOJIMTHKA.
COLIMATIbHOE
[peAPUHIMATEITH)
CTBO.

2 Pazgen 2 |Tema 2.1. IaHOBaAIIMOHHAS DKOCUCTEMA.
CormumanbHoe Tema 2.2. Ot 6usHec-uaen k OusHec-maany. OneHka «pbIHKa HIEH.
[peIITPUHIMATEIh
CTBO

3 Paznen 3. Tema 3.1. Mozgenu koMMeprurann3aiy nHHoBanuil. Co3annue v pa3BUTHE
Bsenenue BlcTapT- UP.
rexaoyorunueckoe [Tema 3.2. Tpancdep TexHomoruit m nuieH3upoBanue. Kommepueckuit
npeanpuHumaTebsHAOKP.
CTBO

4 Paznen 4.[Tema 4. 1. Customer development. BeiBeaeHue npoiykra Ha phIHOK.
Texnonorudeckoe (Tema 4.2 MHCTpyMEHTHI IpUBJICUeHUS GUHAHCHPOBAHUS.
[pEeAPUHIMATEITH)
CTBO

(I)opMa IIpOMe)KyTO‘lHOﬁ aTreCralmm: DK3aMCH




