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(3anonusaemca 6 COOmeemcmauU ¢ y4eOHblM NIAHOM U padoueti NPoSPAMMOU OUCYUNTUHBL

HanpaBiaenue noaroroBku: 42.03.01 Pexnama v cBsi3u ¢ OOIIECTBEHHOCTHIO

HanpasiieHHOCTH (IPpOgHJIb):
KBanupukanus BbIMYCKHUKA: 0aKaiaBp

Leab ocBOeHMs ANMCHMIUVIMHBI: TPHOOPETEHUE CTyJEHTAMH KOMMYHHKATHBHOU
KOMIIETEHLIUH, TMO3BOJIAIOIIEN HCIIOJIb30BaTh WHOCTPAHHBIE SI3bIKK B IMPEAMETHOU
o0JacTu peKyiaMbl U CBSI3€M C OOILECTBEHHOCTHIO M B CHUTYyalMsIX TOTPYXCHHS B
€CTECTBEHHYIO SI3BIKOBYIO CPELLY.

Oo0bem gucuumannbl: 6 (216 gac.)
Cemecrtp: 7, 8

KpaTkoe cogepxxaHue 0OCHOBHBIX Pa3/ieJiOB JUCUUIJINHBI:
Paspnen 1. Public Relations

Tema 1.1. Media Dependence on Public Relations and Public Relations
Dependence on the Media. Ways of interaction between PR and the Media. Reasons
of adversarial atmosphere.

Tema 1.2. Advantages and Disadvantages of Advertising. Trust and credibility.
processing and gathering information. Sources of information. Name-calling. Hype
and promotion.

Paznen 2. Advertising

Tema 2.1. Effective Media Relations. Dealing with the Media. Media Etiquette.
Guidelines — sending newsworthy information, avoiding gimmicks, availability,
truthfulness, answering your own phone, etc.

Tema 2.2. Tips and Background Materials. Guidelines of Crisis Communication.
Samplings of major crises. What constitutes crises. Consequences of failed crisis
communication. The key to successful crisis communication.

Pasnen 3. Meeting the Press

Tema 3.1. Rules and Guidelines. Newsletter. Pitch Letters. Requirements to a
pitch letter. Media Advisories. A typical one-page advisory. Fact Sheets.
Organizational fact sheets. Position Papers. Backgrounders. Press Kits.

Tema 3.2. Getting on the Editorial Page. Individual Interviews, basic tips.
Danger of a telephone interview. News Conferences. Scheduling a News Conference.
Selecting a Location. Invitations. Handling the Conference. After the Conference.
Media Tours.

Paznen 4. Types of Public Relations Advertising

Tema 4.1. Key elements of a Print Advertisement. Editorial Boards. Editorial
policy. Op-ed Articles. Requirements to the Op-ed article. Content. Procedures.
Opportunities. Letter to the Editor. Trade editors. Letter columns. A basic format of
the letter to the editor.



Tema 4.2. Using an Advertising Agency. Advertising as a Tool of Marketing.
Advantages of Advertising. Control of the Message. Control of Impact. Control of
Timing. Disadvantages of Advertising. Timing and Context

Pasnen 5. Ethics and professionalism in PR

Tema 5.1. The history of ethics and professionalism in PR. Types of PR
advertising. Image Building. Investor and Financial Relations. Public Service.
Advocacy. Announcement. The largest percentage of PR anvertising.

Tema 5.2. Ethical Guardian. Key elements of a Print Advertisement. Types of a
Print Advertisement. Using an Advertising Agency. Other Advertising Channels.
Posters.

Pasnen 6. Internal Public Relations
Tema 6.1. PR versus CSR. Researching Audience and Speaker. Types of
speeches. Writing the Speech. Parts of a speech. Hot Lines and Toll-Free Numbers.
Tema 6.2. Internal communications. Drafts. Helping the Speaker. Tips for a
successful public speech. The role of a speech-writer. Sponsored Books. T-Shirts and
Buttons.
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